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Objectives

Provide proof-of-concept for marketing of HIV testing

Increase HIV testing rates among high-risk gay, bisexual and other 

men who have sex with men (GBM) to reduce undiagnosed HIV within 

sexual networks.

Increase rate of positivity among tests completed.
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Re-defining risk

“The more partners you have, the more often you should test for 

HIV.”

“The more times you have anal sex without a condom, the more 

often you should test for HIV.”



Great content

Simple but powerful content that 

makes information compelling and 

click-worthy.







Channels:

Outdoor: Adhsel, Street Posters

Venue: Posters, Flyers

Online: Gaynz.com, Express, Eikon, Xtube, GDN

Hook-up apps: Grindr, Hornet, Growlr, Scruff, Squirt
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May 2015

2.6 million advertising impressions

15,492 website clicks

592 online appointment requests



Online appointment requests
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HIV tests completed in NZAF services
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Risk behaviour

Data on risk behaviour is recorded but not accessible.

Testing staff observed clients who self-reported high risk behaviour 

and increase in clients who reported this as their first HIV test.



HIV positive cases in NZAF services
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HIV positives per 1000 tests in NZAF services
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Conclusions

The concept works; social marketing of testing will drive behaviour 

among GBM.

We can create demand, but is it the right demand? Need more data on 

risk behaviour but positivity rates over time indicate opportunities for 

better targeting of high-risk GBM.

Created serious strain on operational capacity: forecasted 100% 

increase in bookings, received over 200%.
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Improve insights

Formative research into benefits and barriers of HIV testing among 

high-risk GBM in New Zealand.

Meanwhile, from UNSW:



Implement

Calendar marketing activity every 2-3 months for sustained 

demand.

Re-frame messaging to address key motivations and barriers for 

high-risk GBM and continually review.

Operational review to increase capacity to 5,000 tests per year, 

with 80% among high-risk GBM.



Collaborate

National HIV Testing Month - May 2016

We invite other agencies that use HIV rapid testing technology to join 

us. 

NZAF cannot reduce undiagnosed HIV by a significant amount on our 

own, but we can help direct high-risk GBM to your service and we 

can do it together.
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